
Tip: Start with the basics Tip: Don’t reinvent the wheel



Tip: Identify and engage your partners 



Tip: Help people connect with real stories 



Harness the power of government 



Facilitate interactivity



Tip: Bring the message to the people



Social media and e-newsletter are low-
hanging fruit; use them 



A few messaging guidelines

• Grab their attention by portraying stark reality
• Provide the prevalence data point – helps people 

connect 
• Personal stories are the special sauce
• Provider perspective brings in trust, science, 

credibility 
• Help is available and recovery is possible



Use a health-equity lens in designing 
outreach strategies

• Review of Texas Medicaid claims found that Black 
patients were significantly less likely than White 
patients to receive newer second-generation 
antipsychotic medications as opposed to older 
antipsychotic medications. 

• How do we get our message to those who need to 
hear it the most? 
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